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Language skills such as listening to English, speaking, and writing documents
Foreign and communicate with foreigners, and other second languages (Vietnamese,
language Spanish, German, Chinese, Japanese, etc,) can be heard, spoken and written at
the very least intermediate levels.
Analytical Understand and analyze given data, use of formulas and financial tools and
skills perform qualitative and quantitative analysis
The ability to effectively listen and communicate opinions, and facilitate
Communication | communication with the other party along with reading, writing presentation

materials, listening and verbal reasoning.

Analyses problems by gathering and organizing trends, information and solve

Problem-solving

problems while respecting rules and directives.

The ability to understand individual differences, open to new experiences,

P li
ersonality perform other valuable personalities and actions that they should have socially.
The ability to work with and through others, act cooperatively according to
. their respective roles to achieve common goals, perform the team’s tasks, and
Cooperation

effectively resolve differences to maintain good relationships with their team
members.

Digital Literacy

Access to data through internet and application of online and computer
applications useful in writing, discussions and analysis.
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CONTEMPORARY ISSUES IN
INTERNATIONAL BUSINESS

3.0

@)

©)

SERVICE MARKETING

3.0

PRINCIPLES OF
INTERNATIONAL BUSINESS

3.0

MICROECONOMICS

3.0

MACROECONOMICS

3.0

MANAGERIAL ACCOUNTING

3.0

FINANCIAL MANAGEMENT

3.0

PRINCIPLES OF MARKETING

3.0

PRINCIPLES OF
MANAGEMENT

3.0

FINANCIAL ACCOUNTING

3.0

Ol ® | ®0|0O| ® | ® | O |O O

@ O Ol@el® O | O | O

Ol @ OO0 ® | O | ® |O| O

® O |00l O | ® | O |O] O

PRINCIPLES OF
INTERNATIONAL
ECONOMICS

3.0

© |0l O |0|0|0] ©O| 0| ® O] ®

O]

© |0l 0 |0/0|0|O0 | O | O |@®

©)

© |0 O |00|0O]| O | O | O |0 ©

© |0 O |0O/0j0O| O | O | O |0 ©

© |0 O |[0O/0|0] ©O | O | O |O

© |0l O |0O/®O0O| O | O| O O] ®

©O |0l 0O |®@O|®@ O | O | O |® O

@
@)

CROSS CULTURAL
MANAGEMENT

3.0

©)

O

(@)

O

INTERNATIONAL
MARKETING

3.0

@

O | O

O
©)

HUMAN RESOURCE
MANAGEMENT

3.0

CONSUMER BEHAVIOR

3.0

MARKETING RESEARCH

3.0

INTERNATIONAL STRATEGIC
MANAGEMENT

3.0

® OO0l ©| O | O

O |0|0]| @®

@ Ol O | O | O

INTERMEDIATE
ACCOUNTING 1

3.0

©| O @® O | O | O

®

© | O |00 ©

O

BUSINESS RESEARCH
METHODS

3.0

@

O

GLOBAL FINANCE AND
INVESTMENT

3.0

©|l©0|0| O |00l O|O| O

©)

©| 0|0 | O |00l O

©| 0| 0| O |00 0| O0

©O|O0|©O| O |00 @

©|l©0|0| 0|00l O|O| O

@)

©O| O] O

©|l©0|0| O |®@0O0|l O| O | O

OPERATIONS AND
PRODUCTION
MANAGEMENT

3.0

©

O

©)

(@)

(@)

(@)

©

(@)
(©)

@
@)

ORGANIZATIONAL
BEHAVIOR

3.0

PROMOTION

3.0

ENTERPRENEURSHIP

3.0

INTERNATIONAL BUSINESS
LAW

3.0

TECHNICAL WRITING

3.0

O] © |0|0| @

©| O |0|0] ©

@ ® O|® O

©| O |®|O| ©

©| © |0|0] ©

©| O |0|0| ©

©] O |0|0| O

O @ (OO0 ©

@ O @®O| O

©| O |O|®| ©

O] © |0|0| @




AZ59 #d 37
o ;ﬂ].i él—ld i]-i‘(j . 2. 3. °4A° 6 . —
! i]'7 ] lia::;f] ki}]’]l;{al Co:;]):nic Przltj;:fs 5 Ragraity Coci):re]ral 7]’__[(2;?:51 1 3 5 6
ACCOUNTING AND
FINANCIAL ETHICS 4 30| O © © © ® O ©O |00 |® | 0O
FUNDAMENTALS OF
FINANCE 0 301 O O © © © © O |00 |0 |®
1B 744 (1) (FIELD
PLACEMENT(1)) 0 30| © © © © ® © ©O |O|0O|® | 0O
1B%}7] & %4 % (FULL-SEMESTE
RFIELD PLACEMENT) 0 |150] O © © © ® © O |O|l® |0 |0O
FINANCIAL ECONOMETRICS 3 301 O ® © © @ O ©O |® | ©O|0O0|0O
ACCOUNTING
INFORMATION SYSTEM 3 30 © © © © © © © ©/® 010
East Asian Business
Management Strategies: 4 301 O @) O ® @) O O |O|O0|® | 0O
Theories and Practices
Al 33 33 33 33 33 33 33 133 |33 |33 |33

HAAA: v A (@)1, AWHO




4 n5HAH 2=

Training international businessmen who lead in business trends

1year 2Myear 3year APyear
*Fundamentals of *Principles of International *Global Finance and
Finance Economics Investment
*Financial Accounting *Financial Management *Accounting and
*Principles of *Qperations and Production Financial ~ Ethics
Marketing Management *Accounting \
*Organizational * Entrepreneurship Information ~ system \  Interna-ti
Behavior *International Business Law *Business Research l".
| onal
*Managerial *Financial Econometrics ]
Acoounting *Intermediate Accounting I."l Business
*Cross Culture *International Marketing .
. . Field Practices E rt
Management *Technical Writing Xperts
*Human Resource
Management
*ternational
Strategic
Management
Difficulty
Pre-requisites Fundamentals Fundamentals/advance Advanced

Training marketing experts who communicate through creative thinking

Tyear

2%ear

*Financial Accounting
*Principles of
Marketing
*Organizational
Behavior
*Fundamentals  of

Fyear

*Promotion
*Financial Management
*Business Research

4year

*Service Marketing
*Accounting and
Financial ~ Ethics
*Fast Asian Business
Management Strategies

*Managerial Accounting
*Consumer behavior

*Intermediate
Accounting

*International
Marketing
*Tochnical Wit

*Supply Chain and
Management  and
Charmels of
Distributions
*Current Topics of
Marketing

\  Marketing

[ Experts

v

Pre-requisites

Fundamentals

Fundamentals/advance

Advanced



Fostering Ethical International

\
\

\

Financiers
2Myear Fyear APyear
*Financial Accounting *Global Finance and *Financial
*Principles of Investment Econometrics
Marketing *Financial Management *Acoounting and
*Organizational *Business Research Financial ~ Bthics
Behavior 'l.l *Acoourting |
*Fundamentals of Information
Finance System
/
*Managerial *mtermediate Accounting *QCurrent Topics in ."I
Accounting *Principles of Infernational Accounting  and /
*Human Resource Econometrics Finance
Management. *Technical Writing
*International
Strategic
Management
Difficulty
Pre-requisites Fundamentals Fundamentals/advance

Financial

Experts
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The businesses are commonly using digitals
. in generating information. The course is
Accounting ; . . .
Information 49053 2021 designed to. prgmd_e students with basm
knowledge in designing, and controlling
System : . c
accounting information and learn the use of
computerized accounting programs.
o ZHE A
adg W | | 4 A
Management The course is not in line with the current trends. The
Information 26107 2021 | current trend focused more on social media and big data
System analytics rather than in MIS itself.
The scope of the course is too narrow, focusing on
Organizational 97983 2021 communication only. In addition, the contents do overlap
Communication with other existing management courses, including
Organizational Behavior.
Similar to above, the scope of the course is too narrow,
Korean Business 31017 2021 focusing on  Korean economy only. The contents do
and Economy overlap with other existing management courses, including
East Asian Management Practices
Microfinance in 38954 2021 Similar to above, the contents overlap with the existing
Southeast Asian courses in  Financial and Accounting
The course is not in line with the current trend, as
Economies of the academician. has recently begun to haye less .int.erest in
Middle Fast 39634 2021 | the €conomics of t.he. Middle East. Region. This is .
partially due to existing recent evidence the era of oil
economy has submerged.
Financial
Statement 36735 2021 The scope of the course is too narrow, focusing on
Interpretation and practice of interpretation of financial statements only.
Analysis
Similar to above, the scope of the course is too narrow
Marketing 36744 2021 focusing on  Korean economy only. The contents do
Practices in China overlap with other existing courses, including the East
Asian Management Practices
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It seems that the lecture improvements improved through the CQI
report are not well reflected in the lecture plan and class operation.
2019 65.22 (grade:C) | It seems that the CCQI report should be carefully reviewed, and the
items that have not been improved should be improved in detail and
reflected in the operation of the class

Continuous updating of syllabi. This will include reviewing the textbook
or references used whether it is the most recent and if possible
within 5 years so that new ideas will be introduced in the class.
Review the relevance of the pedagogies used and adopt those that
would encourage critical thinking, analytical, etc., leading to
providing opportunities for students to learn.

2020 69.57 (grade:C)

of. WSy ZRAARS

Reinforcement of on-site practical education through analysis of the needs of the
industries, the graduates and the enrolled students.

Reorganize the curriculum that can strengthen analysis, problem-solving, critical thinking
and cooperation.

Strengthening the internship program both in local and overseas field trips

Regular review and upgrading of the curriculum



